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Abstract 
The purpose of this study is to investigate the influence of service quality on brand 
image Hotel Grand Asia Hotel Bandengan on visitors and how much the relationship 
of service quality to the brand image of Grand Asia. The research method used in 
this research is quantitative method-associative, which describes the relationship 
between variables. This quantitative research methods are eksplanitif looking for a 
causal link between service quality and brand image. Data analysis was performed 
using a statistical test using SPSS 21. The results obtained are a significant 
difference between the service quality of the brand image Hotel Grand Asia 
Bandengan and service quality has a relation of 65.4% to the brand image of Grand 
Asia. (NS) 
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Abstrak  
Tujuan penelitian ini adalah untuk mengetahui adanya pengaruh service quality 
terhadap brand image hotel Grand Asia Bandengan pada pengunjung Hotel dan 
seberapa besar hubungan service quality terhadap brand image hotel Grand Asia. 
Metode penelitian yang dipakai dalam penelitian ini yaitu metode kuantitatif-
asosiatif, yang menjelaskan hubungan antar variabel. Metode penelitian kuantitatif 
ini bersifat eksplanatif yang mencari hubungan sebab akibat antara service quality 
dan brand image.Analisis data yang dilakukan menggunakan uji statistik 
menggunakan program SPSS 21. Hasil penelitian yang didapat yaitu terdapat 
pengaruh yang signifikan antara service quality terhadap brand image hotel Grand 
Asia Bandengan dan service quality memiliki hubungan sebesar 65,4% terhadap 
brand image hotel Grand Asia. (NS) 
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